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Abstract

A recession is a situation in the economy in which the demand for goods and services decreases. If the
recession deepens, it will increase the number of bankruptcies and unemployment, and many companies
will face problems. The purpose of this study is to present a local marketing model in times of recession.
In accordance with the systematic model of the data theory of the foundation, the structure and
components of the indigenous marketing model in times of recession were identified by a researcher
whose results were published in an article entitled "Presenting a marketing model in times of recession™
in 1401. In order to validate the proposed model and determine the effect of each of the existing
components as well as the effect of mediating variables using quantitative research method and
structural equation modeling technique using SmartPLS software has been used to analyze the data.
Due to the unknown population size, Morgan sampling table was used to select the sample size.
Therefore, the sample size was estimated at 384 and the same number was distributed. The results
showed that the environmental conditions of enterprises and marketing development during the
recession period have an effect on marketing in accordance with the recession conditions. The
development of marketing during the recession and marketing in accordance with the conditions of the
recession has an impact on the use of appropriate strategies during the recession. Applying the right
strategy during a downturn affects customer focus and resources during a downturn. The firm's position
in the market moderates the impact of marketing in the context of a recession on the application of the
appropriate strategy. The firm's position in the market moderates the impact of using the right strategy
on the firm's focus on the customer and resources during a recession. The development of marketing
during a recession through marketing tailored to the conditions of the recession has an impact on the
use of appropriate strategies during the recession. Marketing tailored to the recession by applying the
right strategy during the recession affects the firm's focus on the customer and resources. The findings
of this study indicate that in order to develop marketing in times of economic recession, managers
should pay close attention to all categories and subcategories identified in this study and have the
necessary and sufficient information about each of them; In addition, this study shows the need to pay
attention to marketing in times of economic recession in each country according to the type of variables
affecting it.

Key Words: Recession, Marketing Strategy, Structural Equation Modeling.



